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1. MECTO JUCLIMITIJINHBI B CTPYKTYPE OBPA3OBATEJIBHOM ITPOI'PAMMABI
1.1. TpeOGoBaHus K ImpeaBapUTEILHON MOATOTOBKE 00yYarOmUXCs, MPEAIECTBYIOINE
U COIYTCTBYIOLIUE AUCHUIIIMHBI, HA KOTOPBIX OCHOBBIBAETCS U3YYEHHUE JAHHOM:
«AHrnuiickuit s3p1x» Ha 6a3e OI1 OCO.

2. OIMMCAHUME AMCLHUITIINHBI

2.1.  OOmras XxapaKTepUCTHKA

HanmenoBanue nokasarens 3Ha4YeHNE TIOKA3aTes
Ha3zBanue 00pa3oBaTenbHON MPOTpaMMbI 38.03.05 busnec-undopmaruka (I[Tpoduis:
AHaJHMTHKA U yIIPABJICHUE JTAHHBIMU)
[udp 1 Ha3BaHKE B COOTBETCTBUU C b1.b.M2.1
y4eOHBIM IJIAHOM MHOCTpaHHBIN S3bIK
YacTs 00pa3zoBaTenbHON TPOrpPaMMBbl bazoBas (006s13aTenpHast) 4acTh
KonnuecTBo 3aueTHBIX eIMHUI / BCETO 4acoB 41144

2.2. Pacmpenenenue gacoB o (opMam u niepruoiamMm oOydeHHsI

OO0111€ee KOJIMYSCTBO YacoB
Dopma o | E caMocTosI-
o6yucHus S g | mexmu- nabopa- | MpakTH- | TEJIbHOU BCero dopma
8 | OHHBIX | TOPHBIX | YecKUX | pabOTHI + KOHTpPOJIA
KOHTPOJIb
Ounas 1 1 - - 34 38 72 3a4er
Ounas 1 2 - - 34 38 72 9K3aMeH
Ounasi, Bcero - - 68 76 144
OuHo-3a04Has 1 1 - - 10 62 72 3a4eT
OuHoO-3a04YHAas 1 2 - - 10 62 72 9K3aMeH
OuHo-3a04Ha,
BCero - - 20 124 144

3. [EJU AUCHUTUIAHGI

Henp mucturuivnabl «MHOCTpaHHBIM SI3BIK» — MPHUOOPETECHUE CTYICHTAMH HABBIKOB M
YMCHHI B pa3jUYHBIX BHJAX PEYCBOM M MUCHBMCHHOM JIEATEIBHOCTH, KOTOPhIC HA OTICIBHBIX
3Tamax s3bIKOBOM IIOJrOTOBKH ITO3BOJISIFOT HCIOJB30BaTh HMHOCTPAHHBIM S3bIK KAk B
npohecCHOHAILHOW M HAYYHOU IESATEILHOCTH, TaK U IS [IeJIel TabHEHIIero caMooOpa3oBaHusi;
pasBuTHe oOmed u NpodecCHOHATPHO-OPUEHTHPOBAHHOW KOMMYHUKATUBHOM  SI3bIKOBOM
KOMIICTCHIIH CTYACHTOB, YTO CIICNIACT BO3MOKHBIM dPPEKTUBHOE OOIICHHE B Chepe IKOHOMHKH
u Ou3Heca.

4. KOMIIETEHIIMH OBYYAIOINEI'OCA, @OPMHUPYEMBIE B PE3YJIbTATE
OCBOEHUMA KOMITIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMBI, X NH/IMKATOPEBI
N INIAHUPYEMBIE PE3VIJIbTATBI OBYUEHMA

4.1. KomnereHuuu

YK-4. CnocoGeH OoCyliecTBIATh AENOBYI0 KOMMYHHUKAIIMIO B YCTHOW U MHCHbMEHHOMN
(dbopmMax Ha rocynapcTBeHHOM s3bike Poccuiickoit @eaeparini 1 HHOCTPaHHOM(BIX) SI3bIKE(ax).

4.2. Vuaukatopbl KOMIETSHIIHIA

Kowmmnerenimn WuaukaTopsl PesynpTarel 00yueHus
YK-4. Cnocoben YK-4.1. Bwibupaer Ha | YK-4.1.1. 3Haer, Kak CcaMOCTOSTEIHHO
OCYILIECTBIISTh roCyIapCTBEHHOM HaxXoAuTh U oOpabaTeiBaTh WH(MOPMAIHIO,
JICIOBYIO SI3BIKE PO U | HEOOXOANMYIO VIS KaueCTBEHHOTO




KOMMYHHUKAITUIO B WHOCTPAHHOM(-bIX) BBITIOJTHECHU ST aKaJIEMUYECKHUX u
YCTHOH U SI3BIKaX npo(eCCHOHANBHBIX 3a7a4 U JOCTHXKEHUS
MUCbMEHHOM KOMMYHHUKaTUBHO npo(eCCHOHATBPHO 3HAYMMBIX LIeJlel, B T.d.
¢dopmax Ha MIPUEMJIEMBbIE CTWJIb U | HA MHOCTPAHHOM SI3BIKE.
rocyJIapCTBEHHOM cpencTBa VK-4.1.2. 3naer MeTOIbl H  CHOCOOBI
s13pIKe PocchiiCKOM | B3aMMOACHCTBUS B | IPUMEHEHUS MH(POPMAITMOHHO-
®denepauuu u OOLIEHUM C JEJIOBBIMHM | KOMMYHUKAIlMOHHBIX TEXHOJIOTHI AJ1s cOopa,
WHOCTPaHHOM(BIX) MapTHEPaAMH. XpaHeHusi, 00paOOTKMU, NPEACTABICHUS U
S3BIKE(aX). nepepayn  WHGOpMAIMM B CHTYyalUsX
aKaJIEMHUYEeCKOTO U TPO(ECCHOHATBHOTO
B3aMMOJICHCTBUSL.
YK-4.2. Bener .
AT yK-4.2.1. 3uaer HOPMBI ITMCBMEHHOW DPEYH,
JIEJIOBYIO TIEPENUCKY Ha .
NPUHSTHIE B TPOPECCUOHATIBHOMN Cpeie.
rocy/1apCTBEHHOM
VK-4.2.2. YMeeT BECTH JIEIOBYIO MEPETHCKY
SI3BIKE PD u
Ha TOCYIapCTBEHHOM s3bike PD wu/mm
MHOCTPaHHOM(-bIX)
MHOCTPAHHOM SI3bIKE.
SI3BIKAX.
YK-4.3. YmMmeer
VK-4.3.1. CocraBisier, pemakTUpyeT Ha
BBITIOJIHATE ~ TNIEPEBOJ]
rocymapcTBeHHOM  sisbike  P®  w/mim
pohecCHoHATBHBIX
MHOCTPaHHOM A3bIKE, BBITIOJTHSIET
TEKCTOB c .
KOPPEKTHBII MepeBO/]l C NHOCTPAHHOTO S3bIKa
WHOCTPAHHOTO(-bIX) Ha N
. Ha TOCYIapCTBEHHbIH s3Ik PO wu ¢
rOCYJapCTBEHHBIN S3BIK
PD u o | TOCYZIapCTBEHHOTO SI3bIKa P® Ha
WHOCTPaHHBIN A3BIK Ppa3INYHBIX
roCyJapCTBEHHOTO
aKaJeMHYecKuX U MpodeccroHaNbHBIX
A3BIKA PO Ha
. TEKCTOB.
WHOCTPAHHBIN(-bIE).
5. [TPOI'PAMMA JIUCHUIUJINHBI
Tembl Kpatkoe conepxanne TeMbl

Conepxkatensubiii Moayib 1. Relations with Clients and Colleagues

Customer service. Customers. "Company- client” relations. Company

Tema 1. loyalty. Meeting new people. Greetings. Word partners. Direct and
Customers SO .

indirect questions.

Description of companies. Goods and services, offered by companies.
Tema 2. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies Training. Word-building. Present Simple vs Present Continuous. Third

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order

(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues
Tema 3. and clients. Countries, nationalities. Social conventions and cultural gaps.
Travel Management style in other countries. Adjectives of nationality. Past

Simple vs Present Perfect. Avoiding repetition. Presenting information

about companies. Introductions and socializing.

ConepxxarensHbiit Moyis 2. General Business Routines

Troubleshooting. SWOT analysis. Company. structure. Changes in

Tema 4. companies, results, achievements. Work with clients and personnel

Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving business
advice




Tembl Kpartkoe conep:xanue Tembl
Tema 5. Formation of a company, basic landmarks and directions of its
Company development. Past Simple: regular/irregular verbs. Adjective and noun
History patterns. Sequencing ideas. Giving presentations on company histories.
Purchase and sale. Formation of income. Retail and wholesale trade.
Tema 6. Methods of sale. Retail outlets. Bar codes. Packaging and marking. Word
Retailing groups. Definite, indefinite, zero articles. Defining relative clauses.
Market research and discussion.
ConepskatensHbiid MOTyITb 3. Business Environment
Goods and services. Advertising products. Marketing. Market research.
Tema 7. G_oods promotion. Customer’s profile. Target audience. Advantages and
Products dlsadvant_ages of produ_cts._ Product features (USF_’s). Famo_us prands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.
People — the main asset of a company. Skillful management — guarantee
Tema 8. to a successful business. Different styles of management. Manager’s
People aspects of work. Managing employees. Word building. Forms expressing
future. Talking/writing about your job. Action planning career objectives.
Business environment. Factors affecting the business. development.
Tema 9. Business climate. The Big Mac Index. Performance of the company.
Business Clauses of contrast. Modal verbs. Scale of probability Describing trends:
environment interpreting graphs. E-mail. Business letters
Conepsxkatensubiii Moayntb 4. Results and Achievements
Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and
Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock
Finance exchanges. Conditional sentences. Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Linking words of cause and
effect. Discussing companies’ financial decisions.
Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &
Corporate Infinitives Constructions both...and, either...or, neither...nor.
responsibility Negotiation.
Tema 12 Global competition. Globalization. Perfect tenses.
Competition CV, Interviews

6. CTPYKTVYPA U COAEPXXAHUE JUCHUITJIMHBI

6.1. ®dopma oOydeHus — ouHas, kypc — 1, cemectp — 1

HaumenoBanus pasaenos u Tem Komuectso uacos
Jleku. | Jla6op. | Ipakr. | CPC+K | Beero
ConepxxarensHbiit Moxynb 1. Relations with Clients and Colleagues
Tema 1. Customers — - 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
ConepxxarensHbiii Moyns 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12
HUTOI'O 3A CEMECTP - 34 38 72




6.2. ®opma oOydyenus — ouHas, Kypc — 1, cemectp — 2

KonmuectBo yacos

HanveHoBaHIs pasienon it Tem Jleku. | Jla6op. | Ipakr. | CPC+K | Beero

ConepskatenbHbiii MOTyITb 3. Business Environment

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
Conepsxatensubiii Moyitb 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
HUTOI'O 3A CEMECTP - — 34 38 72
NTOI'O 3A KYPC — — 68 76 144

6.3. ®Dopma oOydeHHs — 09HO-3a04Has1, Kypc — 1, cemectp — 1

KomnnuectBo yacos

HanveroBars pasenos i rem Jlex. \ JlaGop. \ ITpaxr. \CPC+K \ Bcero

Conepxkatensubiii Moayib 1. Relations with Clients and Colleagues

Tema 1. Customers — — 2 10 12
Tema 2. Companies — — 2 10 12
Tema 3. Travel — — 1 11 12
ConepskatensHbiii MOIyITb 2. General Business Routines
Tema 4. Troubleshooting — 2 10 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 2 10 12
NTOI'O 3A CEMECTP — 10 62 72

6.4.®opma 00ydeHuUsT — OYHO-3a04HasI, Kypc — 1, cemecTp — 2

KomanuectBo 4acos

HanMeHOBaHIA pas/enoB 1 TeM Jlexn. | JIaGop. | TTpaxr. | CPC+K | Beero

ConepskaTenbHbIi MOIYIIb 3. Business Environment

Tewma 7. Products - - 2 10 12
Tema 8. People — — 1 11 12
Tewma 9. Business environment - - 2 10 12
ConepskatensHbiii Moayitb 4. Results and Achievements
Tema 10. Finance — — 2 10 12
Tema 11. Corporate responsibility — — 2 10 12
Tema 12. Competition — — 1 11 12
HUTOI'O 3A CEMECTP — — 10 62 12
HUTOI'O 3A KYPC - - 20 124 144

7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) UL TEKYIIEI'O KOHTPOJIS
YCIIEBAEMOCTH, ITIPOMEXYTOYHOU ATTECTALINN

7.1.  KoHTpoOJbHBIE BOIIPOCHI.
OBPA3EIL 3AJAHU A ITPOMEXYTOYHOI'O KOHTPOJIA

. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes

4. The company has a. 300 stores b. 3000 stores




5. 1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market research
and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
I1l. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working
21. This month our company ... new employees.
a. recruits b. is recruiting
22. At present we ... for a new marketing strategy.
a. look b. are looking
23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving
24. 1 always .... with this supplier.
a. deal b. am dealing
25. Currently our company ... a new service.
a. promotes b. is promoting
26. We always ... goods on time.
a. deliver b. are delivering
27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading

Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in lllinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System" which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems
http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie

8

Another key to the company’s success is good customer care, marketing and advertising

strategy.
28. McDonald’s is the first multinational in the world. T/IF
29. The company has the biggest number of hamburger restaurants in the world. TIF
30. It gives jobs to 3 million employees. TIF
31. The nationality is American. T/IF
32. The company started as a food shop. TIF
33. McDonald’s was the first who launched the service system used today. TIF
34. The company changes its menus to satisfy customers’ needs. TIF
35. The company uses successful promotion strategy. TIF

Kpurepuu onennBanust 3aaHusi TPOMEKYTOYHOTO KOHTPOJIS
MakcumanbHasi 001masi cyMma OalijloB, KOTOPYIO MOJKET IMOJIYYHTh CTYACHT, YCIEITHO
BBITIOJTHUB BCE BUJIBI 33JITaHU, COCTABIIICT 35 OAJIOB, €CJIM UTOTOBask JopMa KOHTPOJIS — 3a4erT.
7.2. Tembl MHIUBHUTyaTbHBIX 3aIaHUN
NupuBunyansHble 3aaHud 1O AUCUHUIUIMHE «VHOCTpaHHBIM S3BIK» 3aKIIOYAKOTCS B
BBITIOJTHEHUH TBOPUYECKO-aHATUTHYCCKUX 3aJaHHI 10 CIEAYIONIUM TeMaM:

Tema 3aganue Hean
npoectd SWOT ananu3 | 3akperieHHe JIEKCUKH 110
. . NPENPUATHS Ha | TeMe, npHoOpeTeHne
Troubleshooting | SWOT analysis PEATIp PHoop
OCHOBAaHUHN JaHHBIX | HABBIKOB IIPOBECACHUA
CTaTHCTUKH SWOT-ananmsa
3aKPETUICHHE JICKCUKH TI0
TeMe, npuoOpeTeHue
Compan Presentation on | caenaTh TPE3CHTAIMIO | HABBIKOB TIOJTOTOBKH W
historp y history = of a | mo ucropuum W3BECTHOTO | MPOBEICHHUSI
y famous company | OpeHIa UM KOMIIAHUH Mpe3eHTALNH 110 HICTOPUH
M3BECTHOTO OpeHaa WIH
KOMITaHUU
Essay 3aKperIeHHE JIEKCUKH IO
« co HaIMCaHHe 3Ccce HAa TEMY
Traditional . TEeMe, npuoOpeTeHue
- . . «TpanuumoHHbBIN
Retailing shopping vs online HaBBIKOB
.o HIONUHT VS TOKYIKH .
shopping: pros . apryMeHTUPOBaHHON
v OHJIAWH: 32 U MPOTHUB
and cons JIUCKYCCUU
3aKperIeHHE JIEKCUKH 10
TeMe npuodpeTeHue
Product caenaTh  MpPe3eHTALHIO ’ pHoop
Products . HABBIKOB TOJTOTOBKU H
presentation HOBOTO MPOAYKTa
MPOBEICHUS
MPE3CHTALNH MTPOTYKTa
7.3.  OBPA3EIl COAEPXXAHUSA S5K3AMEHAIIMOHHOI'O BUJIETA.

ITporpamma Bbicuiero o6pa3zoBaHus
Hanpasnenne noarotosku
ITpo¢unb noaAroTOBKU

®opma o0ydeHus
Cemectp
JncuuiuimHa

DK3aMeHalMOHHBIN OueT No

[Tporpamma GakanaBpuaTa
38.03.05 buznec-undopmaTrka
AHanMTHKA U YIPaBICHUE TaHHBIMU
Ou4Hast, 04HO-3a04HAas
BTOPOU
HMHOCTpaHHBIN A3BIK

1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for

the correct answer.



4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?

Entering the foreign market

Considering different ways of penetration

Type of the product

5. Writing. Write a letter on the given input.

YTBepxkaeHO Ha 3acelaHu Kadeapbl AHTJIMHACKOTO S3bIKa JJII SKOHOMUYECKHUX
CIIELIMAIBHOCTEN

[Iporoxon Ne  oT« » 20 1.

3aB. kadeapoi K.(.H., nou. O.P. bparnna DK3aMeHaTOPHI:

B cnydae BeneHus yueGHOTro mpoliecca ¢ MCIOJIb30BAaHUEM AJIEKTPOHHOTO OOy4YeHMs U
JAUCTAaHIITMOHHBIX 06p2130BaTCJ'II>HI>IX TGXHOJ’IOFI/Iﬁ, COACPIKAHUC OMJIETa MOKET OTIMYATLCS OT
MIPUBEIECHHOTO.

KpI/ITepI/H/I OIICHUBAaHUA 3K3aMCHAITMOHHOT'O 3alaHUs

Tun 3aanus Kpurepun onenku banel
3amanmss 1o | Tum 3amaHusi: MHOXKECTBEHHBIM BBIOOp, 34 Bompoca,
rpaMMaTuKe M | KaXablil MpaBUIbHBIA 0TBET cuicTtaBiseT 0,5 Oanna: 17
JIEKCHKE 34 Bompoca * 0,5 6anna
Uroro 17
[Tucemennoe | COOTBETCTBHE CTPYKType 05
3aaHue CooTBeTcTBHE 00BEMY 0,5
Coneprxanne/o0miee nHOOPMAITMOHHOE HATIOJTHCHHE 1
CooTBeTCcTBHE CTUITIO 1
['pamMMaTuyeckas v iekcudeckasi IpaBUILHOCTh 1
Htoro 4
Urenue Tun 3amaHus: MHOXXECTBEHHBIM BBIOOp, 8 BOIPOCOB,
Ka)XIbIi TPABUIIbHBIN OTBET cocTaBisieT 1 Oam:
8 BorpocoB * 1 Gasr 8
Htoro 8
AymupoBanue | Tum 3agaHusi: MHOXECTBEHHBIH BBIOOp, 6 BOIMPOCOB,
Ka)XIbIi TPABUJIbHBIN OTBET cocTaBisieT 1 Oam:
6 BompocoB™® 1 Gayn 6
Htoro 6
I'oBopenue | IlosHOTa BEIMOSMHEHUS 3a1aHus (task completion) 2
BricTpoTa peun/cBoboanoe Biagenue (fluency) 1
I'pamMaTuyeckas u IeKkcudeckasl IpaBUIBLHOCTD (accuracy) 2
Htoro 5
Bcero 3a sx3ameH 40

8. PACTIPEJEJIEHUE BAJIJIOB, KOTOPLIE TTOJIVUHAIOT OBYHAIOHIUECA

OOmiast olieHKa 3HaHUI oOywaromuxcs Mo JUCHUIUIMHE MpoBoauTcs 1o 100-0annpHON
IIKaJle UCXOJs W3 MaKCUMyMa, MPHUBEAECHHOro B Tabmuie Hmxke. OpraHu3allMOHHO-yueOHas
paboTa B ayIMTOpPUH OIICHWBAETCS HA OCHOBE TAKUX KPUTEPHEB KaK MOCEIAeMOCTb 3aHATHI,
CBOEBPEMEHHOE M KAuECTBEHHOE BBINIOJHEHUE [OMAIHUX 3aJaHui, aKTHUBHOCTb BO BpeMs
MPOBEACHUS JICKIIMOHHBIX M NPAKTUYECKUX 3aHATHH (yyacTHe B OOCYKIEHHMU TEKYILEro H
IIPOMJEHHOI0 MaTepuala, pelleHnue 3a1ad 1 T.11.).
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8.1. Cemectp 1

CopepxarenpHble Bi paboThi Basuisr
MOTYJT
OpraHu3anroHHO-y4eOHas: paboTa CTy/IeHTa B ayJUTOPHU 25
CamocrosrenpHas padoTa 20
1-2 WupuBuayanbHas pabora 20
[TpomexyTodHass KOHTPOJIbHAsS padoTa 35
OO0muii uTor 3a cemMecTp 100
8.2. CemecTp 2
Conepxatenrrre Bua pabotsr bambr
MOTYJT
Opranun3zannoHHO-y4eOHast paboTa CTyJeHTa B ayIUTOPUHU 20
CamocrosTenpHas padoTa 20
3-4 WupuBuayanbHas pabora 20
DK3aMeH 40
OOmuii UTOT 3a CeMecTp 100

CoOoTBETCTBHUE OAIIOB OIIEHKE

O1reHKa 10 NITHOAJILHOM IIKaJIe
KoaudecTBo OamioB =
s 100 ECTS | Dx3amen, nuddepeHnpoBaHHbII 3auer
3a4eT

90-100 A OTJINYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C xoporo 3Q4TEHO
70-74 D 3a4TEHO
60-69 E YIOBJIETBOPUTEITHHO SaITeHO
35-59 FX HE 3a4TEHO

0-34 = HEYIOBJIETBOPUTEITHHO e 3a9TeHO

9. OBECIIEYEHHME OGPA30OBATEJIbHOI'O ITPOLECCA UL JIALL C
OI'PAHMYEHHBIMHA BO3MOXHOCTAMMU 3JOPOBbA 1 MTHBAJINZIOB

B xoze peanu3zanuu QUCHMILIMHBI UCIIOIB3YIOTCS CICAYIONIUE JOTIOTHUTEIBHBIC METOIbI
00y4eHHUsI, TEKYILEro KOHTPOJISI YCIIEBAEMOCTH U MPOMEKYTOYHON aTTeCTAllK O0yJarOIUXCs B
3aBHCUMOCTH OT MX MHMBHIyaIbHBIX 0COOCHHOCTEH:

1) nas chaenbiX U CaboBUASIINX:

— JeKiuu OGOPMIIIOTCS B BHJIE DIIEKTPOHHOTO JOKYMEHTA, JAOCTYITHOTO C TOMOIIBIO
KOMITBIOTEPA CO CICIHATN3UPOBAHHBIM IPOTPAMMHBIM 00€CIICYCHHEM;

— JUIS BBITIOJHCHUS 3aJaHHs TPU HEOOXOIUMOCTH TPEIOCTABISCTCS YBEINYHBAOIICE
YCTPOMCTBO; BO3MOXKHO TAaK)K€ UCIIOJIb30BaHUE COOCTBEHHBIX YBEIMUMBAIOIINX YCTPOICTB;

— TMHCHMEHHBIE 331aHUs 0(OPMIISIIOTCS YBEIMYEHHBIM HIPU(TOM.

2) S TIyXHMX U CIa0O0CIBIIIAIINX:

— JeKUUu o(pOPMIISIFOTCS B BUJIE AIEKTPOHHOTO JOKYMEHTA;

— TMHCHbMEHHBIE 33/IaHUS BBITIOTHSIIOTCS HA KOMITBIOTEPE B MUCbMEHHOH (opMme;

— 9K3aMeH MPOBOJUTCS B MUCbMEHHOHN JOpMe Ha KOMIIBIOTEPE; BOSMOKHO TPOBEICHHE B
(dhopme TecTUpOBaHUS

3) JUis Ml ¢ HAPYIIEHUSIMH ONIOPHO-IBUTATEIHLHOTO alapara:

— Jnexkuuu oGOPMIISIOTCS B BHJIE DIIEKTPOHHOTO JOKYMEHTA, JOCTYITHOTO C MOMOIIBIO
KOMITBIOTEpA CO CHEIHATN3UPOBAHHBIM MPOTPAMMHBIM 00eCTIeUeHUEM

— TMHCHMEHHBIE 33/1aHUS BBITIONHSIIOTCS HA KOMITBIOTEPE;
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— D9K3aMeH U 3a4€T MPOBOSATCS B yCTHOW (pOpMeE MIIH BHITIOJIHAIOTCS B TUCBMEHHOU popme
Ha KOMIIBIOTEPE.

[Tpu HEOOXOIMMOCTH TPEAYCMAaTPUBACTCS YBETUUEHUE BPEMEHH ISl IOATOTOBKU OTBETA.

[Ipouenypa  mpoBeAeHHS  NPOMEXKYTOUHOM  arrecTamuu Ui OOydYarolIuXxcs
YCTaHABIMBACTCS C Y4€TOM WX HMHIUBUAYAIbHBIX TCUXO(PHU3MUECKUX OCOOCHHOCTEH.
[IpomexyTouHas arrecTalusi MOXKET IPOBOAUTHCSA B HECKOJIBKO 3TAIOB.

[IpoBenenne mpouenypbl OLEHWBAHHUA PE3YIBTATOB OOYYEHHS JOMYCKAeTCsl C
HCIOJIb30BAaHUEM JIMCTAHIIMOHHBIX 00pa30BaTeIbHbIX TEXHOJIOTH.

ObecnieunBaercs AOCTYN K WH(GOPMAIMOHHBIM U OHMOIHOTpadUuecKuM pecypcam B CETH
WuTepHer mnst kaxmoro oOydaromierocst B (opmax, aganTUpPOBaHHBIX K OTPAHUYCHUSAM HUX
3/10pOBbSI U BOCTIPUATHS HHPOPMAIUH:

1) is crenbIX U CIIaboBUASAIINX:
— B MeyaTHO! (hopMe yBETMUEHHBIM IIPUPTOM;
— B (hopMe PIEKTPOHHOTO JOKYMEHTA;

2) s TIIyXMX U CIA00CIBIIIAIINX:

— B TIeyaTHOU opme;

— B (hopMe IEKTPOHHOTO JOKYMEHTA.

3) st 0OyJaroUIMXCS ¢ HAPYIICHUSMHU OTMIOPHO-BUIATEILHOTO arapara;

— B meyaTHoO! opme; B popme 3IEKTPOHHOTO TIOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECITEHEHUE YYEBHOI'O ITPOLIECCA

[IpakTiueckue 3aHATHS MO AUCHUIUINHE «IHOCTpaHHBIN SA3BIK» MPOBOAATCS B y4eOHOM
ayTUTOPUU JJISl TIPOBEACHUS MPAKTUUYECKUX 3aHATHH, TEKYLIEro KOHTPOJSI U MPOMEKYTOUHOM
arrectaruu (aya. Ne 210, r. Honenk, yn. YemrockuHies, 1. 198a), ocHameHHON KOMILUIEKTOM
yueOHoi Mmebenmn Ha 20 TOCAaIOYHBIX MECT, KOMIUIEKTOM pPabodyero Mecra IMpenojaaBaTelis,
MarHUTHO-MapKEepPHOW JOCKOW, y4YeOHMKaMU U YYEOHBIMH TIOCOOMSIMH, ayauo | BHUICO
o0opynoBaHHEM, KOMIBIOTEPOM C HHTEPHET-MOAKIIOUEHUEM, CKaHEPOM U KOMUPOBAJIbHBIM
YCTPOMCTBOM.

CamocTtosarenbHas paboTa CTYACHTOB MIPOXOIUT B CIEIYIOIIUX MTOMEIIECHUSIX:

— OubnMoTeKka yHHUBEPCUTETa, YKOMILJIEKTOBaHA yueOHOUM meOenpio Ha 401 mocagouHoe
MECTO, pacnoJyioxeHa 1o ajapecy r Jloneuk, mpocrekt ['yposa 1.6;

— YyuTaNBHBINA 3a1 Ne 1 HHOCTpaHHOM TUTEpaTyphl, YKOMIUICKTOBaH Y4eOHOM MeOeNIbIo Ha
34 moca1I04YHBIX MECTa, OCHAIIEH KOMIIBIOTEPOM B KOMIUIEKTE (1 IIT.), pacnojokeH Mo ajapecy T.
Jownenk, nmpocrekT ['yposa 1.6, kab. 103;

— METOJMYECKUN KaOWHET yueTHO-(pHUHAHCOBOTO (haKylIbTeTa, YKOMIUIEKTOBAH YueOHOM
Mebenpio Ha 35 MocaJioyHbIX MECT, OCHAIIEH 4 KOMITBIOTEpaMU C BBIXOJOM B ceTh MHTepHeT,
pacnosioxkeH 1o ajapecy r. Jloneuk, yiu. Yemtockunues, a. 198a, ayn. 105.

[Ipu peanuzanuu mporpaMmbl TUCHHUILTUHBI MOTYT HCIIOJBb30BATHCS CIEAYIOUINE BUIbI
AIIEKTPOHHOTO B3aUMO/ICHCTBUS MPENOIaBaTENb-CTYICHT:

- HCIOJIb30BaHUE BUJIEO YPOKOB;

- pa3MelleHHe y4eOHBIX MaTepHalioB B OONAYHBIX XpAaHWIMINAX MpenojaBareneil s
WCIIOJIb30BAHUS CTYICHTAMU TP MOJATOTOBKE K 3aHATHSIM;

- pacchuIKa MO BJIEKTPOHHOM MOYTE MAaTepUalioB W 3aJaHMM JUIsl BBIIOJHEHUS, MMPOBEPKa
BBITIOJTHEHHBIX 33/IaHUN;

- NOJJEpKKa CTPAHWYKHU MPENOAaBaTeNs U TPYIII MPENoAaBaTeNb-CTYAEHThI B COLUAIbHBIX
ceTsIX AJisi 00ecreyeHnst TeKYIIero KOHTPOJIs padOThI CTYIEHTOB.

[Ipy M3ydeHUW MUCIUIUIMHBI MPUMEHSIOTCS AJIEKTPOHHOE O0YYeHHE W AUCTAHIIMOHHBIE
o0Opa3oBaTeNbHbIE TEXHOJIOTHH.

C wucnonp30BaHUEM  pecypcoB  IUIATGOPMBI  TUCTAHIIMOHHOTO  OOpa30BaHU
OCYILIECTBIISICTCS TEKYIIMH KOHTPOJb 3HAHWUN OOYYalOIIMXCS HAa OCHOBE TECTUPOBAHMSA U
MIPOBEPKHU PE3yIbTATOB CAMOCTOSATEIHHON PAOOTHI.
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11. PEKOMEHAYEMAA JINTEPATYPA

11.1. OcuHoBHas nuTeparypa

1. Economics for Beginners: understanding the basics. 3amanust st aynuropHoi u
CaMOCTOSITENIBHON paboTel Kk ydeOHuky “First Insights into Business” s CTyaeHTOB
YKpPYIIHEHHOM rpynnbl HampasieHus noarotoBku 38.00.00 sxoHOMUKAa U yIpaBJICHHUE.
[Dnexrponnstit pecypc] / JI.B. Emenko, M.M.ITucapesckas, O.P.bparuna. — onenk: [OY BIIO
«Jlonenkuit HanMOHATBHBIN yHUBEpcuTeT», 2020 — 270c.

2. 3amaHus AN TMPOMEXKYTOYHOTO KOHTpousisi K yueOHuky «First Insights into
Business» mist cTyeHTOB 1-2 KypcoB 3KOHOMHUYECKHUX CIEIHATIBHOCTEN [ DJIEeKTPOHHBINA pecypc]
[2.P. bparuna, JI.B. Emenko, M.M. Ilucapesckas. — Jounenk: I'OY BIIO «Jlonerkuit
HallMOHAJIbHBIA yHUBepcuTeT», 2017. — 56¢.

3. Y4eOHbple MaTepHalibl A ayJIUTOPHOM M CcaMOCTOATENbHOM paldoThl MO
AHTJIMICKOMY S3BIKY TpodeccroHamsHoro odmenus ans cryneHtoB [-II kypcoB nHeBHOU u
3a0uHOM (opMbl 00yueHust [DnexktpoHHbId pecypc] / WM.FO. JlyopoBkuna, J[.d. MycraeBa —
Honeuk: 'OY BIIO «/loHeukuii HallMOHAIBHBIN YHUBEpcUTET», 2017 —275¢.

4, English for Information Technology: yueGHO-MeToAMUYeckoe mocoOMe ISt
CTyZIeHTOB HampasyieHus moarotoBku 38.03.05 «busnec napopMatrkay [IIEeKTPOHHBIN pecypc]
| 1.®. MycraeBa — Jlonenk: JJoul'Y, 2023. — 152 c.

5. Robbins, S. First Insights into Business: Students’ Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

11.2. JlomonHUTENBbHAS JIUTEpATYpa

1. Mertoueckue peKOMEHIAIMU [0 OpPraHu3allii MPAKTHYECKUX 3aHATHH CTYIEHTOB
HECTICIUATBHBIX (aKyIbTETOB IO ucuUIiMHe "MHOCTpaHHBIA S3bIK" (QHTVIMICKUN, HEMEIIKHA)
[DnexrponnbIi pecype] / coct.: D. P. bparuna u np. — Jlonenk: 'OY BIIO «/lonenkuii HalMOHAIBHBIN
yHHUBepcuTeT», 2016. — 39c.

2. Metonuyeckue yka3aHHs 1O OpraHU3allMi CaMOCTOATEIbHON PabOTHI CTYIEHTOB
HeCHelalbHbIX (aKyIbTETOB MO AUcUUILTUHE «HOCTpaHHBIHN A3bIK» (aHIIMHCKUM, HEMEIKHA,
ucranckuit) [Onektponnbii pecype] / coct.: JL.B. Emenko um ap. — Jomenk: I'OY BIIO
«/loneukuit HarMoHaNBHBIN yHUBEpcUTET», 2016 — 70c.

3. Mromnep, B.K. CoBpemMeHHBI aHINIO-PYCCKUM, PYCCKO-aHTIMHCKHUM CIOBaph:
120000 cnos / B.K. Mronnep — Mocksa: Jlom. XXI Bek: PUITIOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.

5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + anekTpoH.
ont. quck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text] /
S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

12. NHOPOPMAILIMOHHBIE PECYPCBI

1. HanuonanbHas 3JIEKTPOHHAas 0nodIMoTEKA (H3b): dbenepanbHas
rocyiapcTBeHHas mHQpopMmarmonHas cucrema / MunncrepctBo Kynbrypsl P®; Poccuiickas
rocyaapcTBeHHas oubimoteka. — MockBa, 2019- . — URL: https://rusneb.ru/ (mata oOpamieHwus:
01.09.2023). — Pexxum joctyma: cBoOOIHBIN, MoAnucka. Heo0xoquma ycTaHOBKA MTPOrPaMMHOTO
oOecrieyeHus. — TEKCT: ANEKTPOHHBIH.
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2. eLIBRARY.RU: nay4nas snexrponHas Oubnaunoreka: caiit. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara ob6pamenus: 01.09.2023). — Pexum goctyma: ajasi aBTOPU30B.
[10JIb30BaTEIEH. —T€KCT: 3JIEKTPOHHBIN.

3. Hayunas snextponnas OubOnuoreka «KubOepJlenmHkay: caiit / Accornuanus
«OtkpeiTas Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/. — Pexxum mocryna:
cBOOOTHBIN. — TeKCT: ANEKTPOHHBIH.

4, DNeKTPOHHO-OUOIHOTeUHAs cucrema «Jlanby: [caiT]. — URL:

https://e.lanbook.com (mata oOpamenus: 01.09.2023). — Pexum aoctyma: Juisi aBTOPH30B.
I10JIb30BaTeNeH. — TEKCT: 3JIEKTPOHHBIMN.

5. IBC IOpaiiT: snexktpoHHast 6ubnuoreyHas cucrema: cait. — Mocksa, 2013. —
URL.: https://biblio-online.ru (mata o6parenus: 01.09.2023). — Pesxxum gocTyma: st aBTOPH30B.
I0JIb30BaTeNeH. — TEeKCT: 3JIEKTPOHHBIN.

6. DyekTpoHHO-0ubOaMoTeuHast cucrema Joul'Y: caiit / ®I'BOY BO «loHl ' Y». —

Honenk, 2016- . — URL: http://library.donnu.ru/ (mara ob6pamenus: 01.09.2023). — Pexum
nocTymna: cBOOOIHbIN. — TeKCT: 3NeKTpOHHBIN.
1. DuIeKTpoHHbI Karajgor Hayunoit 6ubnmoreku Jlonl'Y: pasmen caiita / Hb

Houl'Y. — Tekcr: anexrpounsiit // DbC Hdoul'Y: caiit. — URL: http://library.donnu.ru/catalog/
(mara oopamenus: 01.09.2023). — Pexxum fgocTyma: MOUCK CBOOOTHBIN, STIEKTPOHHBIE TOKYMEHTHI
— Ju1s monb3oBateneit Jlonl'y.

8. Dunextpounblii apxuB JlouI'Y: pa3nen caiita/ Hb lonl'Y. — TekcT: aneKTpOHHBIN
// OBC HouIl'V: caiit. — URL: http://repo.donnu.ru/ (mara oopamenus: 01.09.2023). — Pexum
JOCTyTA: CBOOOTHBIN.

9. Caiit nnpopmManMoHHOTO areHTcTBa Ihe Economist [Dnexkrponuslii pecype]. —
URL.: http://www.economist.com — Peskum g0CTyma: CBOOOIHBIHA.

10.  Caiir undopmarmonHoro areHTcTBa CNN [Dmekrponnsiii pecypc]. — URL:
http://money.cnn.com/ — Pexxum gocTyma: ¢CBOOOJHBI.

11.  Caiir undopmanmonHoro arentctBa BBC [Dnexrponnsnii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum goctyma: cBOOOIHBIN.

12.  Caiit uHpOpMAIIMOHHOTO areHTCTBa EUronews [Anexrponnsiii pecypc]. — URL:
http://ru.euronews.com — Pexum ocTyma: cBOOOTHBIH.

13.  Caiir undpopmamnmonsoro arearcrsa 1he Guardian [DmekTpoHHBIH pecypc]. —

URL.: https://www.theguardian.com/uk/business — Pexxum octyna: ¢cBOOOHBIH.

13. ITPOI'PAMMHOE OBECIIEYEHUE

1. Windows 7 PRO (kxopnoparuBnas nunensust Joul'Y Ne 46484614)

2. Microsoft Office (kopnoparuBnas nunen3us Joul'Y Ne 46472919)

3. Microsoft Visual Studio (nuuensust mporpammsl Dream Spark asis Bbicinx ydeOHbBIX
3aBEJICHUN )

4. Antusupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (nuuensun GPL, Apache,
BSD n71s1 cB0O0AHOTO IpOrpaMMHOTO 00€CTIeUeHHUS ).
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